
With years  of  s tunning c inematographic  
adver t i s ing campaigns ,  Concha y  Toro’s  
pr inc ipa l  brand,  Cas i l l e ro  de l  Diablo,  has  
launched �e Wine Legend;  s tarr ing 
Chi lean-American actor  Pedro Pasca l  in  a  
brand new role .

�e World’s  Greates t  th ie f  i s  an eccentr ic ,  
ingenious, mysterious and classically modern 
thief who tells an enigmatic tale from within 
hi s  luxur ious  mansion.  Now the “owner”  of  
some of  the  wor ld’s  most  des i red i tems,  
you’d be forgiven for thinking there is nothing 
he wouldn't steal.  However, even he wouldn’t 
dare  to  s tea l  f rom the Devi l  h imse l f.

“Having Pedro Pasca l  jo in us  as  par t  of  our  
g lobal  campaign has  been a  rea l  honour.  
He’s  one of  the  most  recognizable  actors  
current ly  on screen,  and shares  key  
character i s t ic s  with Cas i l l e ro  de l  Diablo.  
Just  l ike  our  brand,  hi s  or ig ins  are  Chi lean,  
he  i s  recognised g lobal ly,  and he re�ects  

sophistication, integrity and a contemporary 
spirit,  among many other  a t t r ibutes ,”  
commented Sebast ián Aguirre ,  Cas i l l e ro  
de l  Diablo Global  Market ing Director.

�e video i s  par t  of  the  wine brand’s  newest  
g lobal  campaign,  launching in  Chi le ,  the  
UK, the  USA,  Braz i l ,  China and other  key 
markets .

Vis i t   thewinelegend.com  to watch �e 
Wine Legend,  s tarr ing Pedro Pasca l  as  the  
World’s  Greates t  th ie f.
 
Cas i l l e r o  d e l  Diabl o ´ s  Leg end

Thi s  l eg end  b egan  mor e  than  130 yea r s  a go,  when  
Don Me l cho r  d e  Concha  y  Tor o,  f ounde r  o f  th e  
Concha  y  Tor o  w ine r y  ,  r e s e r v ed  f o r  h imse l f  an  
exc lu s i v e  ba t ch  o f  h i s  b e s t  w in e s .  To  ke e p  
s t rang e r s  away  f r om th i s  sp e c ia l  p r i va t e  r e s e r v e ,  
h e  sp r ead  th e  r umour  tha t  th e  De v i l  l i v ed  in  h i s  
c e l l a r .  Henc e  th e  name :  Cas i l l e r o  d e l  Diabl o  
(The  Dev i l ’s  c e l l a r ) .


